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Dear Stakeholder, 

You are receiving this packet about the Florida Medicaid Dental Social Media Campaign because 

of your interest in improving the oral health of children in Florida who enrolled in Medicaid.  

Florida Medicaid is dedicated to improving the oral health of children in our state. We hope to 

continue our work with you, our valuable stakeholders, in helping us to continue increasing the 

preventive dental utilization rate. So far we have increased the rate for children in Medicaid 

from 19% in 2012 to 33% in 2016. No other state achieved this level of improvement during this 

time period. Over two million children receive health care from Florida Medicaid, so this 

impacts many children. 

Let’s keep going! As a state, we have come a long way, but many more children need dental 

care.  

Please help us raise awareness and spread the word about Medicaid dental benefits and the 

importance of oral health care on your social media platforms. In this packet you will find: 

 Suggested Facebook/Twitter Messages 

 Links to the Medicaid Dental consumer webpage & hashtags 

 Official Medicaid Dental logos 

 Social Media campaign tracking sheets 

We request that you post one time per week for six months. We will send weekly reminders 

and suggestions for posting on Facebook and Twitter. Once per month, we will ask that you 

complete our tracking sheet so that we are able to measure the effectiveness of this initiative.  

Also, please follow the campaign on our Facebook & Twitter pages:  

 facebook.com/AHCAFlorida 

 twitter.com/ahca_fl 

We appreciate your time and dedication to helping with this initiative, and ultimately improving 

the health of Florida’s children enrolled in Medicaid.  

This is entirely voluntary. If you are unable to complete all aspects of this campaign, we would 

appreciate your participation in whatever aspects you can. 

Sincerely,  

The Florida Medicaid Dental Team 

For questions, comments, or feedback please contact: 

Megan Weiland, Government Analyst II 

850-412-4145 

Megan.Weiland@ahca.myflorida.com 
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Facebook Messaging 

The following messages reflect the mission and goal of this campaign: to educate our 

consumers and increase the number of children enrolled in Medicaid who see a dentist in the 

state of Florida. We encourage you to include the website link to the consumer-friendly 

webpage that we have built especially for this campaign ahca.myflorida.com/MedicaidDental, as 

well as the hashtag #FLMedicaidDental. Using a consistent hashtag will also help us see how 

and where this message spreads online. 

 

1. Is your child enrolled in Florida Medicaid? He or she can receive a dental exam and cleaning, as 

well as other services-for free!  Find out more about oral health and schedule your appointment 

today by following this link: ahca.myflorida.com/MedicaidDental #FLMedicaidDental 

 

2. Taking care of your teeth is an important part of your overall health. Children enrolled in 

Medicaid can receive dental exams and cleanings, as well as many other services for free. Find a 

dentist and schedule your appointment today. ahca.myflorida.com/MedicaidDental 

#FLMedicaidDental 

 

3. Tooth decay is the most common chronic disease among children-and it’s preventable. Children 

on Florida Medicaid are covered for dental services. Schedule your child’s free dental exam 

today. The services at the dentist are free too! ahca.myflorida.com/MedicaidDental 

#FLMedicaidDental 

 

4. Visit Florida Medicaid Dental’s website to learn how oral health and overall health are 

connected ahca.myflorida.com/MedicaidDental #FLMedicaidDental 

 

 

5. Let’s make Florida’s kids the healthiest in the nation! Oral health is an important part of overall 

health, so schedule your child for a free dental exam and services today! Visit 

ahca.myflorida.com/MedicaidDental to learn more and find a dentist! #FLMedicaidDental 

 

 

6. Learn how oral health and overall health are connected. Visit Florida Medicaid Dental to learn 

about oral health and the free dental services your child can receive today. 

ahca.myflorida.com/MedicaidDental #FLMedicaidDental 

 

7. Baby teeth need care: Ignoring oral health just because the baby teeth are going to fall out can 

lead to a lifetime of dental problems. Learn about your child’s oral health needs and the free 

dental services covered by Florida Medicaid. ahca.myflorida.com/MedicaidDental 

#FLMedicaidDental 
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Twitter Messaging (must be 140 characters) 

The following messages reflect the mission and goal of this campaign: to educate our 

consumers and increase the number of children enrolled in Medicaid who see a dentist in the 

state of Florida. We encourage you to include the website link to the consumer-friendly 

webpage that we have built especially for this campaign ahca.myflorida.com/MedicaidDental, as 

well as the hashtag #FLMedicaidDental. Using a consistent hashtag will also help us see how 

and where this message spreads online. 

 

1. FL Medicaid Kids receive a dental exam, cleaning & other services -Free! Learn more: 

ahca.myflorida.com/MedicaidDental #FLMedicaidDental (139 characters) 

  

2. Oral Health=Overall Health. FL Medicaid Kids are covered. Plan your visit today! 

ahca.myflorida.com/MedicaidDental #FLMedicaidDental (136 characters) 

 

3. Tooth decay is preventable. Medicaid Kids are covered for dental services. 

ahca.myflorida.com/MedicaidDental #FLMedicaidDental (130 characters) 

 

4. Why is oral health important for kids? Find out! ahca.myflorida.com/MedicaidDental 

#FLMedicaidDental (104 characters) 

 

 

5. Help Florida’s kids be the healthiest in the nation. Oral health=overall health. 

ahca.myflorida.com/MedicaidDental #FLMedicaidDental (132 characters) 

 

 

6. Children on Medicaid are covered for dental services! Learn more: 

ahca.myflorida.com/MedicaidDental #FLMedicaidDental (121 characters) 

 

7. Baby gums & teeth need care too. Make an appointment for baby today. 

ahca.myflorida.com/MedicaidDental #FLMedicaidDental (124 characters) 
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Consumer-Friendly Dental Web Page 

In our research, we have found that some of the major barriers to accessing dental care are:  

 Recipients are unaware of the dental benefit 

 Low oral health literacy 

 Confusion about what Medicaid covers 

 Finding a dentist  

 Transportation to dental appointments  

This website was built to address these barriers. We encourage you to share this page. 

ahca.myflorida.com/MedicaidDental 
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Official Medicaid Dental Logo 

Successful social media campaigns have graphics with the message. Graphics increase the 

likelihood consumers will read the message, click links, comment and “like” the message. 

Florida Medicaid has worked with graphic designers and communications professionals to 

develop a logo for this campaign. We encourage you to use the official Medicaid Dental Logo 

when posting on Facebook and Twitter.  
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Social Media Campaign Measurement 

One of the important components of this social media campaign is measurement. We have 

chosen specific metrics based on literature.  

About the metrics: ‘A metric is any single variable that gets measured (e.g., number of posts, tweets, 

fans, etc.). Process evaluation, or the measurement of factors that contribute to the success or failure of 

a program, including tracking the number of products, services, or participants, as well as key 

performance indicators and metrics, is recommended as an overarching evaluation strategy for social 

media.’  

Niger B, Thackeray R, Van Wagener S, Hanson C, West J, Barnes M, Fagen M. “Use of social media in health promotion: 

purposes, key performance indicators, and evaluation metrics” March 2012. Available at: 

http://hpp.sagepub.com/content/13/2/159.short 

 

 

http://hpp.sagepub.com/content/13/2/159.short
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Facebook Tracking Tool 

 

Please complete the following tracking tool and submit one time per month to 

Megan.Weiland@ahca.myflorida.com. A reminder with the tracking tool attached will be sent each month. 

 

 

 

 

 

 

 

 

 

 

 

 

Date Message # of “likes” Other 
“reactions” 

# of  
“shares” 

Comments Private 
messages 

Week 1- enter 
date/time 

      

Week 2- enter 
date/time 
 

      

Week 3-enter 
date/time 
 

      

Week 4-enter 
date/time 
 

      

mailto:Megan.Weiland@ahca.myflorida.com
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Twitter Tracking Tool 

Please complete the following tracking tool and submit one time per month to 

Megan.Weiland@ahca.myflorida.com. A reminder with the tracking tool attached will be sent each month. 

 

 

 

 

 

 

 

 

 

 

 

Date Message # of 
“likes” 

# of 
“retweets” 

Comments Private messages 

Week 1- enter date/ 
time 

     

Week 2- enter 
date/time 
 

     

Week 3-enter 
date/time 
 

     

Week 4-enter 
date/time 
 

     

mailto:Megan.Weiland@ahca.myflorida.com
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Stakeholders 

The following list of stakeholders have volunteered or have been chosen to receive this packet 

to participate in the Florida Medicaid social media campaign. Upon reviewing this list, if you 

know of any additional individuals or organizations that would be interested in helping this 

initiative, we encourage you send suggestions to: 

Megan Weiland, Government Analyst II 

850-412-4145 

Megan.Weiland@ahca.myflorida.com 

 

American Fluoridation Society 

Catalyst Miami 

Centers for Medicare and Medicaid Services 

Early Learning Coalition 

Florida Alliance for Oral Health 

Florida Association of Community Health Centers 

Florida Association of Health Plans 

Florida Association of School Nurses 

Florida CHAIN 

Florida Community Health Worker Coalition 

Florida Dental Association 

Florida Dental Hygiene Association 

Florida Dental Schools 

Florida Department of Children and Families 

Florida Department of Education (to include school boards & nurses) 

Florida Department of Health (to include County Health Departments) 

Florida Institute for Health Innovation 

Grass Roots Partners 

Head Start/Early Head Start 

Healthy Kids 

Healthy Start  

Medicaid Health Plans 

NAACP 

National Association of Social Workers Florida 

Nicklaus Children’s Hospital 

Nurse Family Partnership 

Oral Health Florida 

Ounce of Prevention Fund of Florida 

Special Olympics Florida 

Tampa Bay Health Care Collaborative 

The Children’s Trust 

United Way 

 

*Other potential stakeholder social media accounts: barber shops, radio stations, nail salons (these have 

been effective areas of outreach for the managed care plans 


